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Introduction 

1 The tourism statistics are from the World Travel & Tourism Council 
(WTTC), accessible via http://www.wttc.org/datagateway/. 

The GVC Framework & Tourism 



Figure 1: Actors in the Tourism Value Chain 

The Tourism Sector in Kenya 



Tourism GVC Analysis: The Case of 

Kenya 

Input-output 

2 World Bank. (2010). Kenyaôs Tourism: Polishing the Gem. 
Retrieved from http://siteresources. 

Geographic scope 

worldbank.org/KENYAEXTN/Resources/Tourism_ReportESW_Keny
a_Final_May_2010.pdf. 



Governance 

3 For more on the governance typology see Gereffi, Gary & Karina 
Fernandez-Stark. (2011). Global Value Chain Analysis: A Primer. 
Duke CGGC. 
4 This involves the traditional network of foreign travel agents, tour 
operators and destination management companies that coordinate 
individual services providers to bundle various experiences. 

Economic Upgrading 

5 See Gereffi & Fernandez-Starkôs GVC Primer for a more detailed 
review of the four types of upgrading traditionally identified in the 
GVC literature.  


